
06/01/25 MARK5003 Buying, Merchandising And Store Design  | Oxford Brookes

Reading Lists

MARK5003 Buying, Merchandising And Store
Design 
(Semester 2)

View Online

  

AC Nielsen (Firm) (2006) Consumer-centric category management: how to increase profits
by managing categories based on consumer needs. Hoboken, N.J.: Wiley.    

Berman, B., Evans, J.R. and Chatterjee, P. (2018) Retail management: a strategic approach.
Thirteenth edition, Global edition. Harlow, England: Pearson. Available at:
https://app.kortext.com/borrow/228707.    

Cash, R. Patrick et al. (2006) Management of retail buying. Hoboken, N.J.: Wiley.    

Clodfelter, R. (2018) Retail buying: from basics to fashion. Sixth edition. New York, NY:
Fairchild Books.    

Diamond, J. and Pintel, G. (2014) Retail buying. 9th edition, Pearson new international
edition. Harlow: Pearson Education. Available at:
http://oxfordbrookes.idm.oclc.org/login?url=http://search.ebscohost.com/login.aspx?direct
=true&amp;db=nlebk&amp;AN=1418446&amp;site=ehost-live.    

Easterling, Cynthia R. (2013) Merchandising mathematics for retailing. Fifth ed. Boston:
Pearson.    

Ebster, C. and Garaus, M. (2015) Store design and visual merchandising: creating store
space that encourages buying. Second edition. New York, NY: Business Expert Press.
Available at:
https://ebookcentral-proquest-com.oxfordbrookes.idm.oclc.org/lib/brookes/detail.action?do
cID=1983493.    

Fiorito, Susan S. and Gable, Myron (2012) Retail buying practices and policies in a global
economy. Boston, [Mass.]: Prentice Hall.    

Fowler, Deborah C. and Goh, Ben K. (2011) Retail category management. Upper Saddle
River, N.J.: Prentice Hall.    

Goworek, H. and McGoldrick, P.J. (2015) Retail marketing management: principles and
practice. Harlow, United Kingdom: Pearson Education Limited. Available at:
https://ebookcentral-proquest-com.oxfordbrookes.idm.oclc.org/lib/brookes/detail.action?do
cID=5173556.    

Goworek, Helen (2007) Fashion buying. 2nd ed. Oxford: Blackwell.    

Harvard business review on retailing and merchandising (2008). Boston, Mass: Harvard

1/3



06/01/25 MARK5003 Buying, Merchandising And Store Design  | Oxford Brookes

Reading Lists

Business School Press.    

Higham, William (2009) The next big thing: spotting and forecasting consumer trends for
profit. London: Kogan Page.    

Hoffman, Angella L. (2013) Fundamentals of retail buying with merchandising math.
Boston: Prentice Hall.    

Hu
̈
bner, Alexander (2011) Retail category management: decision support systems for
assortment, shelf space, inventory and price planning. Heidelberg: Springer. Available at:
https://ebookcentral-proquest-com.oxfordbrookes.idm.oclc.org/lib/brookes/detail.action?do
cID=798783.    

Judith A. Bell and Kate Ternus (2017) Silent selling: best practices and effective strategies
in visual merchandising. Fifth edition. New York: Fairchild Books.    

Kincade, Doris H. and Gibson, Fay Y. (2010) Merchandising of fashion products. Upper
Saddle River, N.J.: Prentice Hall.    

Levy, M., Weitz, B.A. and Grewal, D. (2019) Retailing management. Tenth edition,
International student edition. New York, NY: McGraw-Hill Education. Available at:
https://oxfordbrookes.on.worldcat.org/oclc/1042146375.    

Morgan, T. (2016) Visual merchandising: window and in-store displays for retail. Third
edition. London: Laurence King Publishing. Available at:
http://oxfordbrookes.idm.oclc.org/login?url=http://search.ebscohost.com/login.aspx?direct
=true&amp;db=nlebk&amp;AN=1234839&amp;site=ehost-live.    

O’Brien, J. (2015) Category management in purchasing: a strategic approach to maximize
business profitability. Third edition. London: KoganPage. Available at:
https://ebookcentral-proquest-com.oxfordbrookes.idm.oclc.org/lib/brookes/detail.action?do
cID=460058.    

Pegler, Martin M. (2010) Store presentation & design: 3: Enhancing the store. New York:
RSD.    

Pegler, Martin M. (2011) Store presentation & design: 4. New York: RSD.    

Pegler, M.M. and Kong, A. (2018) Visual merchandising and display. Seventh edition. New
York City: Fairchild Books.    

Seth, Andrew and Randall, Geoffrey (2011) The grocers: the rise and rise of the
supermarket chains. 3rd ed. London: Kogan Page. Available at:
https://ebookcentral-proquest-com.oxfordbrookes.idm.oclc.org/lib/brookes/detail.action?do
cID=648529.    

Treadgold, A.D. (2016) Navigating the new retail landscape: a guide for business leaders.
Oxford, England: Oxford University Press. Available at:
https://ebookcentral-proquest-com.oxfordbrookes.idm.oclc.org/lib/brookes/detail.action?do

2/3



06/01/25 MARK5003 Buying, Merchandising And Store Design  | Oxford Brookes

Reading Lists

cID=4842845.    

Varley, R. (2014) Retail product management: buying and merchandising. Third edition.
London: Routledge. Available at:
https://ebookcentral-proquest-com.oxfordbrookes.idm.oclc.org/lib/brookes/detail.action?do
cID=1770550.

3/3


